
 

Hear first hand from a professional panel of local area builders that are going  

thru the same experiences regarding compliance issues.  This seminar is focused  

on sharing cost savings tips to ensure you are compliant with the 2012 IECC law.    
 

 

 

 

 

 

 

 
To register for the HBA Seminar Event, please fill out the following information and fax or send it with your  

payment to the address below. Call the HBA office at 618.343.6331 with any questions. 
 

YOU MUST MAKE A RESERVATION  

(Choose your time & place) 

___  3pm, Wednesday, January 22th at Annbriar Golf Course, 1524 Birdie Lane, Waterloo 

 

___  3pm, Wednesday, January 29th at Fox Creek, 6555 Fox Creek Dr., Edwardsville 

 

___  3pm, Wednesday, February 12th at Bella Milano, 455 Regency Park, O’Fallon 

 

 

# of reservations ____@ $25 per HBA Member  ____@ $50 per non-HBA Member 
 

Company Name: ___________________________________________________________________________________________ 
 

Phone# & Email:  __________________________________________________________________________________________ 
   

Name(s) of attending: _______________________________________________________________________________________ 
 

___Amount enclosed or payment below*     ___Will pay at the door (HBA members only)    ___Invoice company (HBA members only)

*credit card payments will include an additional 4% convenience fee  
 

Charge to Visa/MasterCard Number: __________________________________________ Exp Date ______  
 

Company City and Zip Code _______________________ Signature _____________________________________ 
 

Mail to: HBASWIL, 6100 W. Main Street, Maryville, IL 62062 –or- Fax to:  (618) 343-6335 

HBASWIL Policy:  Registration for HBA Seminar is considered confirmation  of your participation and  

    will be invoiced if cancellation is not made within 2 days of event. 

 

Complying with the IECC 

Latest News & Updates 
 

Locations and dates in Monroe County - Madison County - St. Clair County 
 

SPONSORED BY 

• WHAT WORKS 

 • WHAT DOESN’T WORK 

  • UNEXPECTED CHALLENGES 

   • NEW MARKETING FOR ENERGY EFFICIENT HOMES 


